
Plaintiff: Sandy Lim Mei Ling: 1st Affidavit: 17.05.2018 
For SUM hearing 

IN THE HIGH COURT OF THE REPUBLIC OF SINGAPORE 
 
 
HC/ S          /2018          ) 
 

Between 
 

LANGE COMMUNICATIONS PTE LTD  
(UEN No. 200415586M) 
  

… Plaintiff 
 

And 
 
ROLAND AMOUSSOU GUENOU 
(France Passport No. E17019003P) 
 

… Defendant 
 
 

AFFIDAVIT  
 
 
 I, LIM MEI LING  (NRIC NO. S7310006B), care of 11 Biopolis Way, 

Helios #08-01/02, Singapore 138667, do solemnly affirm and say as follows:- 

  

1. I am an employee of the Plaintiff, holding the position of Creative Designer.  I 

have been employed by the Plaintiff since 1 June 2016. 

 

2. The facts deposed herein are from our personal knowledge, documents in our 

possession, other grounds of belief and/or sources of information as stated. 

Insofar as the matters deposed to herein are within my personal knowledge, 

they are true. Insofar as the matters herein are not within our personal 

knowledge, they are true to the best of our knowledge, information and belief. 
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3. I make this affidavit in support of the Plaintiff’s application against the 

Defendant for an order that the Defendant be injunct from using the trademark 

(registered in Singapore vide TM No. 40201716204Y, 

), pending the outcome of this Suit. 

 

How “Colada” is Derived 

 

4. I was the one who conceptualized the artwork and incorporated “Colada” into 

the Plaintiff’s artwork (“Colors of Latin Dance”).  

 

5. The “Colada” artwork was derived by me on 28 November 2016. I made a 

written confirmation of the same on 4 May 2018, a copy of the same is 

annexed herewith and marked at page 10 of “LML-1” .  

 
 

6. I was employed as the Creative Designer for the Plaintiff on or about June 

2016 for the purposes of assisting the Plaintiff to embark on a salsa dance 

event. At that time, the theme of the event was decided to be “Colors of Latin 

Dance”.  

 

7. On or about July 2016, the Plaintiff began work on its brand logo. The purpose 

of the brand logo is to promote the love for Latin dance and music in this 
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region, and develop and sell merchandise. At that time, the Plaintiff had 

planned to organize an international event for Latin dance and music 

enthusiasts in the region in June 2017 and the Plaintiff called the event “Colors 

of Latin Dance Congress”. 

 

8. On 13 July 2016, the Plaintiff engaged First Step Communications Pte Ltd, a 

logo design specialist, to design its brand logo, in order to enable Latin dance 

and music enthusiasts to relate the brand logo to the Plaintiff and to the event,.  

 
 

9. Based on the Plaintiff’s proposed theme, parties discussed and by 14 July 

2016, the brand logo was prepared and ready for use. The brand logo is in the 

manner shown below:-  

 

 

10. The Plaintiff used it in all its promotional materials for “Colors of Latin 

Dance”, which includes banners, posters, hats, t-shirts, videos, music 

productions, facebook page, webpage, etc.  

 

11. On 10 July 2016, the Plaintiff registered the URL 

“www.colorsoflatindance.com”.  I was the one who registered the Plaintiff’s 

URL on the GOdaddy website, a copy of the payment acknowledgment is 

annexed herewith and marked at pages 13 to 15 of “LML-1” . The Plaintiff 
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also used the brand logo in its website, www.colorsoflatindance.com which it 

published on 20 July 2016.  

 

12. On 18 July 2016, the Plaintiff registered a dedicated page to promote latin 

dance under the name of “Colors of Latin Dance”  on Facebook 

(www.facebook.com/COLADAlifestyle/). 

 

13. In a further bid to promote the event, the Plaintiff scheduled a roadshow in 

Bangkok on 10 December 2016. For early birds who signed up for the event, 

the Plaintiff intended to give away sun-visors to the guests as door gifts for the 

event.  

 
 

14. As the brand logo is relatively big and the sun-visor does not have a big 

enough space to cater for the brand logo, I then incorporated “Colada” into the 

Plaintiff’s artwork. “Colada” means the Colors of Latin Dance, which is also 

the name of our website domain.  

 

15. By 28 November 2016, I created the brand logo “Colada” as shown with 

Adobe Photoshop and I had been retaining the original artwork source file 

ever since. The brand logo is in the manner shown below:-  

 

Evidence that the mark has been in my possession (on behalf of the Plaintiff) 

is as shown at pages 7 to 9, 11 to 12 of “LML-1”  herewith. 
























